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What is Media Literacy?

DEFINITION

The ability to access, analyze, evaluate, create, and act using all forms of

communication

CORE COMPONENTS
® Critical thinking
® |Information evaluation

® Digital citizenship

WHY IT MATTERS

Essential skill in the digital age to combat false information
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MEDIA AND INFORMATION LITERACY

Enter your sub headline here

Cultural
Diversity

Information
Literacy

Other

Types of
Literacy
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A Information Disorder X Media Literacy
The ecosystem of false or misleading information Skills to critically evaluate media content
Digital Citizenshi Fact-Checkin

a0 J P (v 9
Responsible use of technology and online platforms Verifying information accuracy through reliable sources

o Source Credibility o Confirmation Bias
Assessing the trustworthiness of information sources Tendency to favor information that confirms existing beliefs
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M N EXAMPLE
DEFINITION
False information deliberately created or shared to deceive Eabricatad naws slorias
KEY CHARACTERISTIC
Intentional deception Manipulated images or videos (deepfakes)
MOTIVATION
To manipulate public opinion, cause harm, or gain advantage Coordinated propaganda campaigns
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Misinformation: False Without Intent
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COMMON EXAMPLES
DEFINITION

False or misleading information shared without harmful intent Sharing outdated news articles

KEY CHARACTERISTIC

No deliberate deception Forwarding unverified social media posts
MOTIVATION
Belief that the information is true Repeating incorrect facts heard from others
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Malinformation: 7rue but Harmful .2
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DEFINITION

Genuine information shared with intent to cause harm Leaking private information publicly

KEY CHARACTERISTIC

Truth used maliciously Sharing confidential documents to discredit someone
MOTIVATION

To damage reputation or cause harm Taking truthful information out of context
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Disinformation vs. Misinformation vs. Malinformation

Accuracy False False True
Intent No Intent Intentional Intentional
Nature Accidental Deliberate Malicious

Key Distinction: Misinformation is false but unintentional, disinformation is false and deliberate, while malinformation is

true but shared with harmful intent.
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Spotting Misinformation

=l

Key steps to verify information accuracy

Check the source credibility

Verify the publisher's reputation and expertise in the subject matter

Look for dates and context

Ensure the information is current and relevant to the situation

Verify with multiple reliable sources

Cross-reference information across trusted, independent outlets

Be aware of emotional language

Watch for manipulative wording designed to provoke strong reactions

Question sensational headlines

Read beyond the headline to understand the full story and context
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= Look for patterns of coordinated sharing

|dentify suspicious networks spreading the same message simultaneously

# Check for manipulated media (reverse image search)

Use tools to verify if images or videos have been altered or taken out of context

#  Identify suspicious accounts or sources

Look for fake profiles, bot activity, or sources with hidden agendas

Analyze the intent behind the message

Consider who benefits from spreading this information and why
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Use fact-checking websites

Consult reputable fact-checkers like Snopes, FactCheck.org, or PolitiFact
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Effective Teaching Approaches
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n Model Critical Thinking a Use Real Examples o

Demonstrate evaluation processes by thinking aloud Analyze current events together to make learning

and showing how to question sources relevant and engaging
a Encourage Questions n Teach Verification Skills

Foster skepticism and inquiry by creating a safe space Show how to fact-check using reliable sources and

for students to challenge information verification tools

a Discuss Digital Ethics

Address responsibilities online, including the impact of sharing information and digital citizenship principles
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Hands-On Learning Activities
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n Create a Fact-Checking Guide Wﬂ[ﬂf

Fact vs. Fiction Sorting Game

Students categorize news headlines and social Groups develop step-by-step guides for verifying
media posts as fact or fiction, discussing their information, including reliable sources and tools

reasoning

Analyze Social Media Posts Role-Play as Fact-Checkers

Examine real social media content to identify red Students take on roles of journalists, fact-checkers,

flags, check sources, and evaluate credibility and sources to understand verification processes

I o

Design Media Literacy Posters

Create visual guides explaining how to spot misinformation, disinformation, and malinformation for classroom display
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2025 - 2026 FAKE NEWS BUSTERS PROJECT

Thank You

https://www.fakenewsbustersproject.eu
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